 Clocky 
1. Clocky is an alarm clock with wheels.  It hides from its owner to make them get out of bed, in attempt to find it.
[image: image1.emf]
2. Four P’s

Product
· Durable 
· Able to take the pounding of teenagers

· Forces you to get up

· Beeps until you turn it off
· Most online stores provide this product
Promotion
· Advertisements on TV and on the internet
Price
· Clocky compares to other alarm clocks because you can’t keep pressing the snooze button.  You have to get out of bed and find clocky to turn him off.

· Clocky is around $39.00 - $45.00 depending on what colour you purchase
· I can make more money at first by selling more clocky’s for less money, until it is a well known product I will raise the price of clocky.

Place
· Mailed to the consumer
· The consumer can pick it up in the store

· The consumer can purchase online

3. Clocky is different from every other alarm clock because once the snooze button is pressed twice, the device will move at a random direction, at random speeds.  It will avoid different obstacles, using different routes each time.  
Slogan: Clocky, the alarm clock on wheels
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4. One of the demographics that clocky applies to, are the individuals between the ages of 14 – 25.  People in the city would most likely be the ones to purchase clocky because they always have to arrive on time and avoid rush hour.  Parents are interested in purchasing clocky so that their son/daughter has the responsibility to wake up on their own and be on time.
Another demographic that clocky applies to, are the parents of the 14 – 25 year olds.  This would still be sold more in the city because adults usually have jobs that start early in the morning, sometimes before their child has to go to school.  No one is there to wake up their son/daughter so they have to know that they can get up and get to school on time.
5. Poster/Print Ad:
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Clocky helps you wake up with a little twist to your morning.  Once you’ve pressed the snooze button twice, it’s bye-bye clocky.  He hides from you so you have to get out of bed and search the room to find him, in order to turn him off.  He avoids different obstacles in your room, and has large wheels to allow him to move on carpets and fall of things without damaging himself. 
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AIDA Analysis:






Clocky helps you wake up with a little twist to your morning.  Once you’ve pressed the snooze button twice, it’s bye-bye clocky.  He hides from you so you have to get out of bed and search the room to find him, in order to turn him off.  He avoids different obstacles in your room, and has large wheels to allow him to move on carpets and fall of things without damaging himself. 


Attention – The children looking at the clock sitting on their bed attracts the eye because you are looking to see what they are looking at, and what is so interesting.
Interest – Clocky is the interesting part of this ad because you see that it is a clock, but it has wheels, so you are not 100% sure of what it does.
Desire – ‘The alarm that won’t be ignored’ convinces the audience that this product will help get you up in the morning so you have more time, and you aren’t nagging someone else to get out of bed.
Action – The paragraph and logo explain what the product is, and what it will help you with.  It tells you how your mornings will be easier, and you will get a game out of finding Clocky to turn him off.
6. Survey Questions:

a) Do you use an alarm clock regularly?      YES       NO

b) Rate 1 out of 5 (1 being the lowest, 5 being the highest) would you get out of bed to turn a beeping noise off early in the morning? 
     1 ... 2 ... 3 ... 4 ... 5
c) Do you care more about Price or Quality in an alarm clock?        Price        Quality

d) Would you pay extra for shipping the product to your house?       YES       NO

e) Would you pay $30 - $45 on an alarm clock depending on the colour?       YES       NO

The purpose of my research is to figure out if more people use the radio, iPod (for music) or a beeping noise to wake themselves up regularly.
Survey answers:

a) yes

b) 5

c) Quality

d) No

e) No

a) No

b) 3

c) Price

d) No

e) No

The purpose of my research was to see what elements of a product different people are interested in.   To see if they use alarm clocks every day or even at all.  To see if people prefer their products to be better quality but higher priced or poor quality and have a lower price.
7. During my market research, I found that more people are more concerned about the quality of their alarm clock rather than the price.  I learned the most people use an alarm clock daily to wake themselves up instead of relying on someone else to wake them up.  I also learned that most people would not pay for shipping and most people would not pay extra depending on the colour they chose.
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