BBI20-INTRODUCTION TO BUSINESS: Marketing TC \l1 "
COMPANY NAMES, LOGOS & JINGLES
Great Company Names
Posted on 
The name you chose for your brand or products is extremely important. Whatever you pick will leave an impression in the viewer's mind, even before learning about what you sell.
Your Name is Part of Your Identity
Your Brand and/or Product Name plays a major role in the your company's identity. The tone and words you choose say a lot about your brand's personality. A name like Cracker Jack is fun, whereas something like Staples is more serious and evokes an image of business.

The name also works to support and explain the brand or product. For example, BandAid and Clorox both relate very closely to what their products are. In some cases, the name has no obvious relation, but choosing a name that helps explain the product assists in solidifying the connection between name and product in the user's mind.

Be Careful
You don't want to choose a name that generates inappropriate associations with your products or services. Or worse, choosing a name that actually means something else - this sometimes happens when using your name in a country with another language. For example, Ford couldn't understand why their Pinto model wasn’t selling in Brazil. After some research, they found out that “Pinto” in Brazilian is slang for “tiny male genitals.” Oops!
5 Principles of an Effective Logo Design
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A good logo is distinctive, appropriate, practical, graphic and simple in form, and it conveys the owner’s intended message. You should follow the five principles below to ensure that your design meets all of these criteria:

1. Make it Simple 

2. Make it Memorable 

3. Make it Timeless 

4. Make it Versatile 

5. Make it Appropriate
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1. Simple

Simplicity makes a logo design easily recognizable, versatile and memorable. Good logos feature something unexpected or unique, without being “overdrawn.”

Simplicity is a key ingredient in the development of any successful logo design. Just look at brands like Nike, Apple, and YouTube. All three of these logos feature something unique, without being excessive or using intricate design elements. A clean and refined logo will create an identity that is memorable, be it on a billboard on the expressway, or on a crowded store shelf. Simple doesn’t necessarily mean boring.
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2. Memorable

Following closely on this principle of simplicity is that of memorability.  An effective logo design should be memorable, which is achieved by keeping it simple yet appropriate.

Trying to design a logo that communicates your entire business concept in one simple word or symbol is impossible. So, instead of focusing on trying to ‘say it all’, narrow in on the values and ideas that your company stands for. What emotions do you want your logo to illicit? This approach will go a long way to creating a logo that is memorable and easily associated with your company.
3. Timeless
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An effective logo should be timeless. Will yours stand the test of time? Will it still be effective in 10, 20 or 50 years?

Leave trends to the fashion industry. Trends come and go, and when you’re talking about changing a pair of jeans, that’s fine, but where your brand identity is concerned, longevity is key. Don’t follow the pack. Stand out.
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Your business logo is the visual cornerstone of your brand and a major component of your corporate identity. In order for a logo to be effective, it must work across a variety of media and applications. The more detail you include in your logo design, the harder it will become to use in various applications. For this reason, logos should be designed to ensure that they scale to any size (both in horizontal and vertical formats). 
Ask yourself, is your logo still effective if it is printed…
· In one colour? 

· In reverse colour (i.e. light logo on dark background)? 

· The size of a postage stamp? 

· As large as a billboard?

One way to create a versatile logo is to begin designing in black and white. This allows you to focus on the concept and shape, rather than colour, which is subjective in nature. Also keep in mind printing costs: the more colours you use, the more expensive it will be for the business over the long term.
5. Appropriate
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How you “position” the logo should be appropriate for its intended audience. Keep your logo and branding aligned with your company’s target audience and it will have a much better chance of effectively promoting your business. For example, a child-like font and colour scheme would be appropriate for a logo for a children’s toy store, not so much for a law firm. 

A logo doesn’t need to say what a company does. Restaurant logos don’t need to show food, dentist logos don’t need to show teeth, furniture store logos don’t need to show furniture. Just because it’s relevant, doesn’t mean you can’t do better. The Mercedes logo isn’t a car. The Virgin Atlantic logo isn’t an airplane. The Apple logo isn’t a computer. A logo is purely for identification. 
It’s only by thoughtful and strategic association with a business or brand that a logo really begins to take on meaning.
Great Jingles
http://www.youtube.com/watch?v=gZ1nfdO_3Aw
Short and simple

An effective advertising jingle is not technically written, understandable only by the highly educated. Ideally, the “lyrics” to your jingle will be only a few words, and no more than a sentence. If your jingle can be recited and understood by a child, you’re on the right track.

Catchy

Catchy equals memorable. The more pleasant-sounding your catchy jingle, the more positively associated your brand. 

Positive emotional appeal

Ideally your advertising jingle will invoke positive feelings regarding your brand. These feelings are dependent upon the nature of your brand, of course, but also upon the music and words of the jingle. So choose your instrumentation and words wisely.

A message that sums up your brand

Even though your advertising jingle will only utilize a few words that a child could recite, it should give you a general idea as to what your brand is about. 

Slogan line

Many advertising jingles incorporate a slogan line. McDonalds’ I’m lovin’ it, Nike’s Just do it, and Subway’s Eat fresh are some examples of simple yet effective slogan lines. Often slogan lines are accompanied by music, essentially becoming the brand’s jingle. 
